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Hello, my name is Jeff Wesley.

My journey into the world of art and design began at a young age, igniting a lifelong
passion for creative expression. Armed with a Bachelor of Fine Arts in Graphic Design
and lllustration from Ball State University, | have carved a unique career path as an Art
Director, Graphic Designer, and lllustrator, specializing in web design, logo design, and
typography, with a strong knowledge of the Adobe Creative Suite.

My leadership at Gordon Marketing, an Insurance Agent marketing support company,
was marked by guiding a diverse team of designers and multimedia specialists,
consistently delivering high-impact projects, and fostering a collaborative
environment. Before this, | honed my skills at Paws, Inc., the creative licensing and
design studio behind Garfield, the famous cartoon cat. There, | managed graphic
design projects, illustrated the Garfield comic strip, collaborated on award-winning
websites, and worked across various media, from illustration to product development.
My experience includes everything from traditional art forms to digital innovation, and
| thrive in collaborative environments that push creative boundaries.

Throughout my career, I've embraced every opportunity to create, lead, and inspire
through design.

https://www.linkedin.com/in/jeff-wesley-01aba482/
https://www.behance.net/jeffwesley

I look forward to discussing your needs,
what | have to offer, and future possibilities.

Thank you for taking the time to review
my cover letter, resume, and portfolio.

Sincerely,

i e

Jeffery D. Wesley



Jeffery Wesley

Art Director
Graphic Designer
lllustrator

ABOUT ME

I’'m a highly skilled Art Director
experienced in Graphic Design,
Illustration, Web Design, and Product
Development with a demonstrated
history of working in the entertainment
industry and with International licensed
brands. | enjoy mentoring and coaching
artists and designers to encourage and
nurture the development of their styles
and techniques.

CONTACT ME

9 15422 Whelchel Dr
Fishers, IN 46037

 (317) 695-4695
X jwesley1968@comcast.net

@ www.behance.net/jeffwesley

@ www.linkedin.com/in/jeff-wesley

CREATIVE PROFICIENCY

Creative Expertise: Corporate
identity, branding and logo design,
package design, editorial, illustration,
print production, photography,
typography, web layout and design,
marketing, and advertising

Software: Photoshop, InDesign,
Illustrator, Acrobat, Dreamweaver,
Premiere, Animate, Microsoft Word,
Outlook, Powerpoint

Skills: Creativity, Leadership,
Project Management, Teamwork,
Communication

EDUCATION

Bachelor of Fine Arts

Ball State University Muncie, IN
Bachelor's degree in Graphic Design
with a specialization in Illustration

EXPERIENCE
Wesley Design, LLC

OWNER / GRAPHIC DESIGNER 06/2021 - Present

As Wesley Design LLC's founder and principal designer, I've cultivated a reputation for
delivering innovative and impactful visual solutions tailored to clients' unique needs. With
a focus on creativity, professionalism, and attention to detail, I've successfully
collaborated with diverse clientele, ranging from startups to established businesses, in
crafting compelling branding identities, marketing collateral, and digital assets.
Leveraging expertise in graphic design software and a keen understanding of current
design trends, I've consistently exceeded expectations, earning recognition for my ability
to translate clients' visions into visually stunning realities. Wesley Design, LLC is a
testament to my dedication to excellence and commitment to providing top-tier design
services to help businesses thrive in today's competitive landscape.

Gordon Marketing
ART DIRECTOR 01/2018 - 05/2021

As the Art Director, | supervised and maintained all artistic aspects of video, publication,
social media, and multimedia production while nurturing the creative process and guiding
designers, photographers, videographers, editors, and copywriters. My responsibilities
included developing original campaigns and promotions while maintaining the integrity of
the company's brand.

Together, our team grew Gordon Marketing's Social Media presence by over 400% on
YouTube, Facebook, and LinkedIn through creative campaigns and analytics monitoring.

| collaborated and directed video projects with the Video Department Manager and the
Video Editors to produce more effective, higher-quality training and informational videos.

| designed graphics for videos, websites, promotions, and logos for agents, agencies, and
marketing and training purposes.

| developed marketing and educational packages, including digital and print materials,
invitations, flyers, brochures, booklets, banners, and signs.

Paws, Inc. (The Garfield & Friends Licensing Agency and Cartoon Studio)

MANAGER, GRAPHIC DESIGNER, ILLUSTRATOR 01/1995 - 01/2018

With my artistic versatility, creativity, and strong computer skills, | held numerous
positions at Paws, Inc., including Assistant Cartoonist, illustrating the daily Garfield
comic strip. My responsibilities included performing all aspects of graphic design, from
planning to printing. | provided clients with consultation and assistance from design
concepts to completion, and provided continual consultation and education to the art
department staff on MacOS and various software packages, including the Adobe
Creative Suite.

I managed a Creative Team utilizing all forms of traditional & digital mediums to
produce new concepts, ideas, and designs for various licensed products, including
publication, apparel, housewares, and more.

Directed a design team to design, build, maintain Garfield.com and related websites.

Led the development and design of 3 Garfield direct-to-video movie websites and won
the 2008 W3 Silver Award for Best Movie/Film Site for Garfield Gets Real.
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STARS IN THESE TERRIEVING
TALES OF CRIME AND MEAMOUS
FELINE FELCWMIES.

MORE HEINGUS, HORRENDOUS
AND HORRIFIC THAN EVER
BEFCRE! AND STILL ONLY i
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COLLECTORS CONVENTION
JUNE 24 - 27 @ KANSAS CITY, MO
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1 adventures
uring Garfield and all
his furry friends is coming
soon. Follow all the fun in
these Paperback and
E-book editions.

Bcforc going to sleep that night,
Jon set out another plate of cheese.
Then he put on his pajamas, brushed
his teeth, and pushed Garfield and
Odie out of his bed.

“I hope the beast eats him first,”
growled Garfield, stomping off.

Chapter Book Series

Ages: 8 and up

64 pages in Full Color
Paperback & E-Book Editions

7 A MPSITE i S 3 [EHEfHAURNTED]
yoi THING N

HEM 583 ; THE 7]
- ‘MooNLIGHTY : Manr LETHAL LEFTOVERS!
B Gartield an Odie aro enjoying a night 2 When Garfleld gets a midnight snack

ot camping fun — unil iy hoas o i, o 10 0 hend 10t ke,
e M . Pk sy o'

[} abig, scary monster that lives In the.
woods, bul that's just a story, right?
Find out what happens when Garlield

WHO DARES
DISTURB MY CRYPT?!
When Garfield tours an Egyptian pyrami
18 41 i $Lomach 14 1 guids — which
eads him siraighl 10 ghasily trouble of
royai proportions! With fear ruing and
Spirts on 1he 16636, Wil Garfold stand

The hungry cat is In the mood for food,
bt i appelia is ruined when he's
served up » sinister surprise. is it s
meat joat manster? A cabhage cresturc?

‘21d Odie come face-io-face with the A bratwurst beast? Waich out!IUs the

Campsite Creature!

SEWER
SRR

‘When Gastiold's doughnids aceidontally ord
up In the sewor, Garliekd and Odie ond up

would be scary enough, but ihere's
‘someihing merw dangerous lurking thore.
15 there a monsier in the sowor?!
‘Entor at your awn risk, and find ouil

Thing in the Fricge!

SN 1ings e NapRenIng I
Gartsld's house — scary saunds in the
midie of the night and, worst of il
missing fooa! AN cluos lead 10 the
basement, and Garfleld and Odie are
forced 1 Investigata. Wil they scivo the
mysery? s the house hountsd or s it
something even worse?

l\lfss'i';'a',:;= Odie
DOGGONE SCARY!

When dimwitted Gelio gets last one
[

10 an abandoned amisoment park —
BuLwhat they discover is aoything bt
‘amusing. Thrills snd chills ina story
that'sa '




2019 Garfield Calendar

PIPN'T WE WORK
LAST WEEK?
O

FUNNY BUSINESS | | —z=

by Jim Davis

Fridays bring out
the casual in me.

FEBRUARY

o : .me.




Tl WL C LT STANDARD TIRALS PO JNUME PO 54
RFIELD + ANTS & ENTERTAINMENT SECTION 111

Famous Feline Breaks Out

L -t & 4
s " ] Follows Uariold  botind the  ucape 45 e Eredl wonkd”
"‘ a ‘Ai c Would mhions.  Lauving hia ol Lasnily ad

bored mih b binan  pob bobend e s sl e ta

Meaity st got & whvoke ot meove . R S
fiekd docde 1
ABOUT THE MOVIE % B
THE CAST -
GALLERY ” | e ar
VIDEOS :
GAMES
DOWNLOADS g -
REGISTER FOR UPDATES
GARFIELD.COM

WFE WAL A
‘L:..‘:‘m..‘dq‘.‘j PZZA

— - Register for updates
Lg_alfgﬁe It's your ticket to ‘:,M latest J :
= fj__':_..-” movie news & information. ——— . §
1= e, @

2008
%ﬁn Garfield Gets Aeal « About the Mowie = The Cast = Tha Gallery = Video = Games « Downloads = Get the OYD

Garliglds Fun Fegl » Garlield's Pet Force » Garfield gn OVD » Garfield.com » Today's Comic » Fun & Games » Shopping = Contac] Garlield
Garligld com E-Cards » Garligld com News = Garfighd tom Downlpads « Abgal Garligld = Facehosk » Twitlér « You Tubg = The Garlield Show

This Package Includes:
» & pairs o1 3-D ylasses

* Both 2-D and 3-D versions
= Can be watched on any TW!

ard .,.nwn:lwrum rhisled.eom D s » Abaut Garfleld » F

FOLLOW US!
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GORDO

M ARKET I

Health, Senior, Life, Annuities, & You

S,

I

GORDON

OMNI-MEDIA

lllustration « Design « Video Production

GORDON

CONSTRUCTION & DESIGN

Residential « Commercial « Industrial

GORDON

SELF STORAGE

Indoor « Outdoor - Warehouse

GORDON

I NS UR AN CE

Auto - Home . Boat « Business - Life

GORDON

PREMIUM PROPERTIES

Residential - Commercial « Industrial
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FAMILY GOAT

MULTIMEDIA STUDIO

***&
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INSURANCE

Securing your financial future

INTRODUCING:

Fﬂ!’h“,‘,

POWERED by GORDONMARKETING

A
BRIDGE

TO MEDICARE

i

GORDON

BUILDING

ESTD [ 2020

&

MEDICARE

SPECIALIST GROUP

GORDONMARKETING PRESENTS:
MEDICARE BY Q

r/l N/ I\

No Contact, Social Distancing Sales

CELEBRATING

4O

YEARS
GORDONMARKETING
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GORDONMARKETING

_ COSTR RICA
RAEENT CELEBRATION

IF ADVENTURE .
HAS A NAME...

IT MUST BE
4 GORDON
- MARKETING sue

FEATURING: esuii REBECCA GORDON  ruies DICK GORDON ~ sesoee SYLVIA GORDON

e WESTIN GOLF RESORT & SPA, PLAYA CONCHAL
RPRIL 26~-MRY 2., 202/

FOR MORE INFORMATION VISIT GORDONMARKETING.COM/EVENTS/2021-COSTA-RICA
tact DAWN LOCHARD - dawn1@gordonmarketing.com « (800) 388-8342 x310

(800) 388-8342 x310 GORDO%RKETWG gordonmarketing.com




Qualification Deadline
DECEMBER 31, 2020

As of January 1, 2020, all your business counts towards qualifying for a
beautiful vacation get away for you and one guest to the colorful and

To reserve your spot, you will need to earn 150 points* on personal
production between January 1, 2020 and December 31, 2020.

CELEBRATING

GORDONMARKETING

COS5TR RIEA
ABENT CELEBRATIBN
FEATURING: - ncoor SYLVIA GORDON St REBECCA GORDON i DICK GORDON

RPRIL 26-MAY £, 2021

captivating Westin Golf Resort & Spa in Costa Rica, April 28 - May 2, 2021.

QUALIFY WITH 150 POINTS
A COMBINATION OF THE FOLLOWING « BASED PER APPLICATION

PRODUCT POINTS
Med Supp 1.0
Health (HPG, Cancer, STC) 75
Dental/Vision/Hearing 25

Life - 1.25 points per $1,000 of target premium
(all products) or $80,000 stand alone

Annuity - .65 points per $10,000 FIA premium
(excludes MYGA) or $2,000,000 stand alone

EARS

v FOR MORE INFORMATION VISIT GORDONMARKETING.COM/EVENTS/2021-COSTA-RICA
‘GORDONMARKETING or contact DAWN LOCHARD - dawn1@gordonmarketing.com ¢ (800) 388-8342 x310

GORDONMARKETING
PRESENTS

THE ANNUAL EDGE-OF-YOUR-SEAT ADVENTURE CONTINUES THIS AUGUST

]
—re

ﬂWW F ONDIHONS

5RVE THE BATE
AND MARK YOUR CALENDARS

=2
-l

GORDON MARKETING IS COMING TO A CITY NEARYOU -

| August 9 « Orlando, FL August 26 - Idaho Falls, ID

® August 10 ¢ Ft.Lauderdale, FL

August 12 « Ft. Myers, FL
August 20 « Carmel, IN Main Event

August 24 . Boise, ID

~ August 25 « Twin Falls, ID

September 1 « Wilmington, DE

HAVE THE TIME OF YOUR LIFE KEEPING UP

August 26 « Detroit, Ml 8
August 27 « Warren, Mi
August 31 « LongIsland, NY

a4 ;

)

WITH THE INDIANA GORDONS THIS AEP

For more inform
contact your Marke

GORDONMARKETING
PRESENTS

‘ BOISE, TWIN FRLLS,
- AND IBRFD FRLLS, IDREHO e

WE'RE BRINGING ALL THE AEP NEWS & INFROMATION TO YOU

@ Referral Pipeline - How to Build 10:00am - 2:00pm

@ 2022 Challenge:

All the money you leave on the table

L Registration begins at 9:30 a.m.

i @ Effects of $18 Billion Medicare Cuts A

- Boise, ID |
Social Security & Your Clients August 24, 2021

SpringHill Suites by Marriott

Boise Park Center £
424 E Parkcenter Blvd. -
Boise, ID 83706

Twin Falls, ID
August 25, 2021
Hilton Garden Inn
1741 Harrison St N
Twin Falls, ID 83301

Idaho Falls, ID
August 26, 202
Hampton Inn
2500 Channir
Idaho Falls,

y -

For more in-vformaﬁon co;nactj. ’

Dawn Lochard

dawn1 | keti

(800) 388-8342 x310
hix . 7 P

Register Online At

www.gordonmarketing.com/AEP_2021
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Attend this Exclusive 3-Day EVENI=-seat= are limited

MEDICAR

MARKETING MADE EASY

Take Your Business From 0 to 60 In One 2-Day EVENT

MEDIC.

MARKETING MADE EASY

LIVE: MARCH 7 - 9, 2022

Hyatt Place Fishers, 11455 IKEA Way, Fishers, IN 46037

Featuring Special Guest Speaker
Team Developer, Motivational Powerhouse,
Character & Leadership Development Coach,
Author, and former NFL Runningback,

Derrick Moore

LIVE: MAY 19 - 21, 2022

Marriott Renaissance Indianapolis North
11925 N. Meridian St. Carmel, IN 46032

(JLEARN ([ JGROW (()THRIVE (JLEaARN ()GROwW (O)THRIVE

3 of the Industry’s Top Leaders Own your own business and Maintain a Protected Territory

id o 35 to 45 New P di ienifi 3 of the Industry’s Top Leaders Own your own business and Maintain a Protected Territory
pr%w < ohqe-on-one mentoring grow 35 to h ew Prospects ;30 ln;r::oze_a snglnl icant provide one-on-one mentoring grow 35 to 45 New Prospects and increase a significant
and coaching. every month. to In sales. and coaching. every month. 200 to 300% in sales.

WE PROVIDE ALL YOU NEED TO BE A SUCCESS: WE PROVIDE ALL YOU NEED TO BE A SUCCESS:

” . . .
Website Landing Page specific to your program Website Landing Page specific to your program

v | Customized Direct Mail Marketing Pieces

Customized Direct Mail Marketing Pieces

«| Customized Promotional Social Media Marketing Customized Promotional Social Media Marketing

= Full back-office support for managing registrants, Social Media, & Direct Mail responses.
(| CLICK HERE TO REGISTER ) @ scan v

w.gordonmarketing.com/medicare101_signup/
EXTRA Bonus EVENT!

Join us for a day of pure speed! The fastest speeds
4 during the Month of May will be on dispiay in the
final practice for the Indianapolis 500.

Fqst Friddy at the ) For more info Contact
polis 500 Motor Sp The Medicare 101 Team

(800) 388-8342 x219

medicare101@gordonmarketing.com

For. more info Contact
The Medicare 101 Team

7 -8342 x21
(\;ﬁ{% & (800) 388-8342 x219

MEDIC
V=

GORDONMARKETING medicare101@gordonmarketing.com

Seats are limited

www.GordonMarketing.com/medicare101_signup/ 3

Lm M GORDONMARKETING

Don’t Miss This Exclusive 3-Day EVENT

MEDICARE

MARKETING MADE EASY

GORDONMARKETING

Featuring Special Guest Speaker

| Derrick Moore

Team Developer, Motivational Powerhouse,
Character & Leadership Development Coach,
Author, and former NFL Runningback.

LIVE: MARCH 7 -9, 2022

MEDICARE

MARKETING MADE EASY

Attend this Exclusive 3-Day EVENT and learn how to
Increase your sales up to

00% _-.

—n?

MEDICARE
VAN



MEDICAR

MARKETING MADE EASY

We provide everything you need
to take your business to

For more info Contact
The Medicare 101 Team

(800) 388-8342 x219

medicare101@gordonmarketing.com
N

GORDONMARKETING

L\
(

MEDICAR

MARKETING MADE EASY

We provide you
with everything you need/to

For more info Contact
The Medicare 101 Team

(800) 388-8342 x219

medicare101@gordonmarketing.com

NN

GORDONMARKETING

L\
(!



Taking the guesswork out of your Insurance needs.

SENIOR ELITE

services..

@3 susscrise

SENIOR ELITE

servicesuc

Taking the guesswork out of your

INSURANCE

& MEDICARE NEEDS

We offer help with all your Medicare and
Insurance Options, and help explain all
the complexities to ensure you have

the best benefits for your needs.

Jonathan Acevedo
President / Agency Owner
2360 Fairview Blvd

Fairview, TN 37062
www.SeniorEliteServices.com

Medicare e Life » Health
Annuities » Cancer Plans
Long-Term Care
Prescription Drug Plans

For more information visit us online or call today:

(615) 266-2603 - 1-877-912-1901

services..

Medicare | Life | Health | Annuities

SENIOR ELITE SERVICES

PHARMACY

ALLIANCE PROGRAM

AGENTS anvo PHARMACIES UNITE

Designed to establish solid and long-lasting relationships between
licensed agents and independent pharmacies, the Pharmacy Alliance
Program allows for an influx of new client acquisitions while also helping
agents maintain relationships and retain clients. This collaboration provides
a new level of customer satisfaction and retention to the pharmacy.

¢ BENEFITS orTiHe PROGRAM

AGENTS
- Understand plans from a pharmacist's point of view
- Preset AEP Medicare client reviews
- Cross-selling opportunities
« Pharmacy customer yearly plan reviews
- Increase funnel of referrals

PHARMACIES
- Eliminate prescription coverage customer complaints
- Ensure clients enroll in correct MAPD or PDP
« More time to focus on work and customer needs
- Offer customers peace of mind
- Increase customer satisfaction and retention
+ NO COST to the pharmacy or the customer

To learn more about Senior Elite Services
and the Pharmacy Alliance Program

~ JONATHAN ACEVEDO
C 0 NTACT U S TO DAY President, Senior Elite Services

SENIOR ELITE

services.c
2360 Fairview Blvd. Fairview, TN 37062

(615) 266-2603  Fidm

www.SeniorEliteServices.com Eh

SENIOR ELITE

Call Mr. Insurance TODAY for help with your

~ & MEDICARE & RETIREMENT
(615) 266-2603

www.SeniorEliteServices.com

LOCAL AGENTS AVAILABLE




aetna

Upndates & New Developments in

MEDICARE SUPPLEMENTS

WEDINAK

Featuring your host: RYAN CLARK

—
LIVE

Thursday

March 29™

CLICK T0
REGISTER

30 minute webinar
Recordings of webinars are
available upon request

RYAN CLARK

Associate Marketer
ryan@gordonmarketing.com
(800) 388-8342 x330

This Weeks Top of the Charts

ResEces ' »
INSURANCE & ‘Hﬁ{

A spooky tre

nplr

REBECCA
GORDON

INSURANCE

NOW

Insurance Now

BELIcveu

MICHIGAN RADIO

Believed
NPR

g

“ “W is the best time

to break into the SGninr Market
February 1 STH, 201 8 Registration begins at 9:15am

Medicare Basics « 9:30am - 12:30 pm
Medicare Update - 2:00pm - 5:00pm
Bagels & Coffee in the morning and
Lunch will be provided

Parker Public Library
20105 E Mainstreet,
Parker, C0 80138

Update your Medicare Knowledge
with a Nationally recognized expert!
+ Make more than everin 2018
while helping Senior clients

« Increase your Medicare knowledge

whether you are a seasoned or brand new agent
« Getajump on your competition
N in this important market
Sylvia Gordon

President, Gordon Marketing
sgordon@gordonmarketing.com

(800) 388-8342

Sylvia Gordon sells Medicare plans every month.

She trains from an agent’s perspective and will
not be reading a powerpoint to you.

This is a hands on training class to help agents
see the potential in the Senior Market.

GORDONMARKETING

REBECCA
GORDON

INSURANC

The Argument The TED Interview
York Times ... TED

Dreamboy
Night Vale

The New




LIVE T0 SELL, SELL TO LIVE

GORDONMARKETING'S

AGENT CELEBRATION

Get ready for another great
Gordon Marketing get away. Make
your plans for a 5 day, 4 night all
inclusive resort trip extravaganza

in Montego Bay, Jamaica.

Qualification Deadline

DECEMBER 31, 2018

As of January 1, 2018, all your PRODUCT POINTS
business counts towards qualifying Individual Med Supp 75
for a beautiful vacation get away for Cancer/Critical lllness 1
you and one guest in magnificent Hospital Indemnity 5
Montego Bay, Jamaica. To reserve Short Term Recovery Care 7
i %
your spot, you will need to earn 195 e T @ 3
oints on personal production, or - .
p P P Dental/Vision/Hearing 25
350* points for agencies with down -
Final Expense* F
line producers between January 1,
Life $80,000
2018 and December 31, 2018.
Annuity $2 million
POINTS ARE BASED PER APPLICATION
#1.5 points per $1,000 of issued and placed premium HPG 50 Apps

&

ONE LOVE, ONE FAMILY
GORDONMARKETING
AGENT CELEBRATION

GORDONMARK]
1800) 388-




INSURANC%

S P E C I A [HEESSEN

LET OUR FAMILY INSURE YOUR FAMILY
@ susscrise P

p

“5560“

INSURANCE

SPECIALIST
7 J
V4 \
g
michelle@idahoinsurancespecialists.com
www.idahoinsurancesecialists.com

Michelle Sandoz
PRESIDENT

INSURANCE SPECIALISTS

michelle@idahoinsurancespecialists.com
www.idahoinsurancesecialists.com

(208) 788-9209 77

MICHELLE SANDOZ

(208) 788-9209

INSURANCE

S PECIALTIS

Let me help
you grow

your business
* Marketing Money |
* CE Classes
* Recruiting
e Earn Trips

* Co-op

MICHELLE SANDOZ

PRESIDENT, INSURANCE SPECIALISTS

(208) 788-9209

www.insurancespecialistsgroup.com
michelle@insurancespecialistsgroup.com

Give me the chance
to earn your business

e

S —



GORDONMARKETING PRESENTS:

- Randy Pierson
Vice President, Life & Annuities
> Featuring: :

.. Dick Gordon

Founder & CEO,
Gordon Marketing

President. Gordon Marketing

Rebecea Gordon

Vice President, Gordon Matketing

Bob Lochard

Chief Marketing Officer.
Gordon Matketing

Join us on oun annual Rising Slans bip
lo Nlew Onleans, Lovisiana

—

ALL YOU NEED TO DO IS QUALIFY

Limited to the first 40 * Must be a new producer to Gordon Marketing * Or, never attended a GM Convention Trip
Agent level only. Production for this trip will NOT also count toward our Annual Convention.

Med Supp Qualifications Life & Annuity Qualifications

50 Med Supps from any carrier - Plans F, G, or N 6 Indexed Annuity Applications with a combined

Or, 50 United American High Deductible minimum premium of $500,000 with core carriers

Plan F (Gl from a MAPD Exit - Not Eligible) Or, $30,000 Final Expense Applications
Or, only 25 United American - Plans F, G, or N Or, 30 Life Insurance Applications

(800) 388-8342 Gonoo%wme GordonMarketing.com
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Senior, Health, Life, & Laughs
What happens in sales
will surprise you...
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COMING T THE TAP 5 ~ Aspecial n . | CHATHAM TAP FISHERS

02031 03 1@
.._"‘V'\ b - g : .

Thursday, February 3, 2011 Every year, the Saint Louis Brewery creates around
CHATHAM TAP FISHERS fifty styles of fresh Schlafly beer. They have a unique
8211 E. 116th Street style for every beer lover and Chatham Tap Fishers has
Fishers, IN 46038 brought vou a small sampling of some of their best.

317-845-1090

Get Goosed at the Tap

01«06°11

Draught Beers

Kiilseh  ABv: 48% | 1BU: 25

Kalsch is a classic golden ale that nses a centurics
old yeast strain sourced from a famouns Kilsch
brewer in Koln, Germany.

Irish Style Extra Stout ABV: 8% | 1BL: 45
Trish Style Extra Stout pours black and is an
amped-up version of a traditional dry stout.

Dry-Hopped APA  aBv:59% | [BU:50
Dry-Hopped American Pale Ale (APA) uses a hefty
daose of American hops to create a bold, bitter ale

Scotch Ale ABv:6.2% | IBL: 25

Seoteh Ale is a traditional Scottish ale and pours a
dark mahogany color, with the aroma of sweet
caramel and a lightly bitter finish_

Winter ESB  ABv: 5.6% | 1BU: 30

Winter ESB (Extra Special Bitter) may have the
word “bitter” in its name, but the key to this style
is balance.

Bourbon Barrel-Aged Imperial Stout
ABV: 10.5% | WBL: 50

Bourbon Barrel Aged Imperial Stout is complex

end strong, with coffee and chocolate flavors.

Having trouble pronounc

the name

Sophie
Matilda
India Pale Ale
Honkers
Winter
312

750 M1 Bottles

Bidre de Garde  ABV: 7% | IBL: 25
Bitre de Garde is a traditional French farm-
house ale, with burnt arange coloring.

Oak-Aged Barleywine

ABY: 10.2% | IBU: 50
Cak Aged Barleywine is a deep copper color with
intense malt flavors and assertive hops for balance.

Specialty bottles:
Night Stalker & Demolition

CHATHAM TAP FISHERS
8211 E. 116th Street » Fishers, IN 46038 « 317.845.1090




b, gb’,élm'zkexss' Maine Gourses

Masala Bean Dip Ll Main Cesraer cavse snith pos chaice of aus side:

White Becan, Giinger, Cilantra, Carry mis servod with Batbecad,

56.00

Fruitchetta

Seasanal Fruit Medlcy served with s chaice of cheese Kuzola's Splcy Spinner

and Baihread. [Lagers, Pilsners)

$7.00 P haved stewk with hshanayn relih,
s darm e

Sweet Potato Fries 59.00

Served wich & whippsd cream checse with cinnaman

el g sgar i The Sauced Duck

$6.00 #heats)
iy reach <hipoile reduction with gurgnnznls,

Soft Pretzels wd grocs
Serviad with house avade mstants.
g The French Egg Roll
E Guapo [Crwanm aid Blonde Ales)
A et cora psreillas with chorics, habaners relich, 4 Crope and bacsa-wrapped Metwue siuge wick
aninns and a lime wedge. i | gnat checas, blackberry champagne reducting, and
$5.00 Bsusse mmade boney mminsard oo dhe side,

£9.00
Calamari
Flash frie amed Served with o hiouse-made cochirall samce. ;I;I:s‘ﬂl:\::vnlrm Trout
oy Spicy encrested trsas pan-seared with raspherey rbuotion,
Fried Brie Stick ;;..;.:,,-mm and guat cheere.
Served with o blackberry champagas oo
$6.00

The Liege Waffle

(Beklans ane Drewr Akl
Fried Pumpkin Ravioll Carmelized Hatbevad apread of asa-fat greck yogest,
Uil with » fog, daic, & agave erluction.

56.00

iz, dare wnd agave reduction, with asarred mmned suts
and bevaded chicken strips.

$8.50

Fried Green Tomatoes
Served with 2 chacol:

$6.00

The Black Sheep

[8touts and Porters)

Pulled lambs with chocolase b roduction,
sravied walnuts, sl o, sl craising,
$10.00

Cheese Stuffed Mushroom Caps
4 Burton Mushaom caps stuffed ane each w

Haolyoke Sliders
3 meat e say patties tapped with frah morsarella,
carmalized saion. snd masinars suce.

$9.00

The Flying Pig
Pork shankes Bl fricd ame servead with Sight of saces.

$10.50 The 31st Mann
Freshly shaved Prise il wigh  side of plum au jus
Sauces: el b maide mstard,
Habaners Relish, Feach Chipasle, Raspherry, 510.00
lackberry Champezn ane- v, Chisolate
T T i
51.50 Thinly sliced sgzplans, aninns, peppers, succhini, sk,

smmatne, fresh marsarells, with Bouse made marinaes.

$8.00

CHATHAM TAP FISHERS

PRESENTS A SPECIAL NIGHT oF DRAUGHT BEERS

Brewilin
_2rewing.
Since 1997

Centennial IPA * Backwoods Bastard * Dirty Bastard

Breakfast Stout * Cerise * Porter
& Red’s Rye Pale Ale bottles

THE MICHAELS & MY YELLOW RICKSHAW

Chatham Tap Fishers * 8211 E. 116th Street * Fishers, IN 46038 + 317.845.1090
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